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Who Matters Most?

Clients v. Residents v. Distant Stakeholders
Perspective Taking
Place-Based Identities
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What Matters Most?
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ROI v. Aesthetic Values v. Sustainable Ecosystems
Voice, Standing & Influence

Integrated Market-Segmentation
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SUSTAINABLE
FORESTRY
INITIATIVE
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Where Does It Matter?

Blended Landscape Communities v. Elsewhere

Dialogic Risk Communication
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How Does It Matter?
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Making Sense to You v. Making Sense to Them
Collaborative Learning
Stakeholder Attitudes & Peer Opinions
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When Does It Matter?

Proactive vs. Reactive vs. Transactive
Stand-to-Store Accountability
Legacy Logging 1s Always Present
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Any Burning Ques 1ons?
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