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Wood Science & Engineering Department 
Meeting needs for renewable "green” materials, energy alternatives, 
innovation and economic growth  
 Science, technology, engineering, and business practices  
 Global competitiveness of US businesses   

 
Forest Engineering, Resources & Management 

Department 
 Forest management and conservation for socially desired benefits 

 Forest productivity, resilience and adaptability 
 Forest engineering and operations 
 Forests and water 

 
Forest Ecosystems & Society Department 
 Forest ecosystems and human communities 

 Forest ecosystem function at multiple scales 
 Forests and climate 
 Forests and biodiversity 
 Forests and people 

  
 





http://www.oregon.gov/ODF/STATE_FORESTS/FRP/Charts.shtml 

Products Harvest Tax Rates (per 1000 board feet) 

    
Period of Time Tax Rate 

1/1/2004 thru 12/31/2004 $2.95 
1/1/2005 thru 12/31/2005 $2.85 
1/1/2006 thru 12/31/2006 $2.61 
1/1/2007 thru 12/31/2007 $2.61 
1/1/2008 thru 12/31/2008 $3.5806 
1/1/2009 thru 12/31/2009 $3.8956 
1/1/2010 thru 12/31/2010  $3.5750 
1/1/2011 thru 12/31/2011  $3.5750 

2009 Forest Products Harvest 
Tax Distribution 

1/1/2012     thru 12/31/2012 $3.6841 

1/1/2013​     ​thru ​12/31/2013 ​ ​$3.6841 



 Educators’ Day brings together the 
forest products industry with the 
presidents of OSU and U of O, the 
Chancellor of the Oregon University 
system and the Dean and department 
heads of the OSU College of Forestry. 

 
 Purpose – to allow for frank and open 

discussion of the issues and challenges 
affecting higher education and the 
Oregon forest products industry  
 





 Why change? 
 What changed? 
 What are we doing now? 
 What about the future? 



 Problem 
 not enough students or graduates 
 employer frustration 
 Provost mandate—change or die 

 
 Analysis 
 focus groups 
 national workshop 
 students/employers 
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 Conclusions 
 Need to rebrand major and career path  
 Employer needs are changing…… 
 Need to revise curriculum and skill sets of graduates 
 

 Actions 
 Rebranded degree program as RENEWABLE 

MATERIALS 
 Created new curriculum and launched Fall 2010 
 Developed marketing/communications plan and 

implemented aggressively 
 

 
   



 Major re-investment by the College, 
Department, and Faculty 
 100s of hours of personnel time invested in new 

curriculum 
 $40,000+ in promotion so far 

 Reduced emphasis on manufacturing 
technologies 

 Expanded coverage to other plant-based 
renewable materials.   

 Focus on: building materials, consumer goods, 
bioenergy and some industrial chemicals 

 





 New courses: 
 Renewable building construction and LCA 
 Bioenergy and environmental  impacts 
 Global trade in renewable materials 
 Professionalism, writing, communications 
 Added innovation content to marketing course 

 Two options: 
 Marketing and Management (includes B&E Minor)  
 Science & Engineering 

 Increased scheduling flexibility 
 Increased “global” orientation 

 



 Out with the old  In with the new 



 Videos 
 Faculty 
 Student 

 Web page 
 Facebook 
 LinkedIn 
 YouTube 
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 2012/2013 – 2 of every 3 students involved 
with research/testing 

 FRA to help with student supervision 
 BoV support for student projects 
 Examples of projects:  
 Hybrid poplar properties 
 Biomass heat values 
 Bio-char market assessment 
 Treated wood use in gardens 
 Red mold in lumber 
 Steam distillation products from forest biomass 
 Bamboo Glulam 
 



 All students involved in industry based 
internships 

 Increasingly companies are viewing 
internships as an opportunity to 
assess RM students for future 
employment 

 Major effort to link with industry to 
provide opportunities for as many 
students as possible 

 Crucial as student body increases 
 OWIC Innovation Days 
 Job Fair 

 



 Educating the workforce for the 
future “green” economy 

 Our graduates are in high demand 
 Our education and research 

missions have important impacts on 
Oregon 
 Improved quality of life for citizens 
 Innovative utilization of biobased 

materials 
 Improved built environments 
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